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EXPLODERANDE MEDELKLASS

2010:

1,845 miljarder
0,51 Asien



EXPLODERANDE MEDELKLASS

2030:
4,884

miljarder
3,21 Asien!



LEJONEKONOMIER



URBANISERING

2010:
50% av jordens
befolkning



URBANISERING >
ENSAMHUSHALL

2010:
50% av dessa






WHATIS RENTAFRIEND FINORFRIEND

GET PAID TO BEA FRIEND!
We are now dcCepting Frieng Appicationy wOrtdwide!

Make Frignds Got Py
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| IVE THE LOCRL QPRI WITH A LOCHL FREMD

Experiencing a new city with a local friend makes us feel
at home. It brings us the confidence of making the right
choices, s0 we can relax and enjoy the local spirit. Now, if
you don't have yet local friend at your travel
destination, you can always rent one!

Vour local host will design and propose a personalized
itinerary based on cool and charming places to visit,
according to your personal interests.

SRCOVERNG A PEW CITU S ETRELYLP 10 YO

You can make the most of your day, visiting only those
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1.
AUTENTICITET(SWASHING)
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* Turist
* |ronisk postturist
* |cke ironisk postturist


















Autentiskt miljonprogram
Autentisk svensk bonde
Autentiskt svenskt kok



2. PROSUMERISM &
MEDSKAPANDE

GOra sjalv

Crows sourcing
Bjud-in-kampanjer
GOdra sjalv men
Annans helhetsansvar



3. TRANSFORMATIONSKULTUR

Radikala makeovers



THE CAREER
BREAK BOOK

Ji wap your érz‘e/&a&eﬁr 4
PRssport and, ipe Your

Aream







4. NEOINDIVIDUALISM

5. SNALLHET(SWASHING)



6. HYBRIDITET & EKLEKTICISM







/. DELNINGSKUL

UR



PWYW — Wiensk allt-du-kan-ata Pakistansk Buffet (1)

PWYW- Videospel

PWYW — “Scenic BoatTour”
PWYW — Nojesparksfoton

PWYW — DJ album

Forskare: (Gneezy, Gneezy & Nelson 2010)



627 600

downloads

PWYW — DJ album

Forskare: (Gneezy, Gneezy & Nelson 2010)



73 %

95 %

99 %

PWYW — DJ album

Forskare: (Gneezy, Gneezy & Nelson 2010)



$1,47

vinst per kund

PWYW — DJ album

Forskare: (Gneezy, Gneezy & Nelson 2010)



$ 935 124

total vinst

PWYW — DJ album

Forskare: (Gneezy, Gneezy & Nelson 2010)



73 % PWYW — % kunder som betalar minsta majliga

25 %

15 % 13 %

Forskare: (Gneezy, Gneezy & Nelson 2010)



Bade vinst- och véalgorenhetsskapande
Kunder som koper tidigare betalar mer
“Long tail”-effekt

Folk betalar mindre nar observerade (!)

Ingen betalar O nar valgorenhet laggs till

PWYW - Sammanfattning

Forskare: (Gneezy, Gneezy & Nelson 2010)



8. FILTRERINGSKONST (OCH
PERSONKULTEN)









9. KAWAIIFIERING OCH ANNAN
POPKULTURMAKT

10. FREUD()



1. AUTENTICITET(SWASHING)
2. PROSUMERISM & MEDSKAPANDE
3. TRANSFORMATIONSKULTUR
4. NEOINDIVIDUALISM
5. SNALLHET(SWASHING)

6. HYBRIDITET & EKLEKTICISM
7. DELNINGSKULTUR
8. FILTRERING
9. KAWAIIFIERING
10. FREUD(Y)



TACK FOR MIG

SOFIA.ULVER@FEK.LU.SE



